
By investing time and e�ort into understanding your ideal customer, you have taken a signi�cant step toward unlocking the full po-
tential of your business. Use this sheet to create multiple ideal customers so you can develop plans to catch them all in your funnels. 
Armed with the insights gained from this worksheet, you are now equipped to tailor your marketing strategies, messaging, and pro-
duct o�erings to resonate with your target audience like never before.

Understanding your target audience is the foundation of any successful business strategy. However, identifying 
your ideal customer and gaining deep insights into their needs, desires, and preferences can be a daunting task. 
That's why we are thrilled to introduce the "Ideal Customer Builder worksheet", a tool designed to demystify the 
process and help you dissect your ideal consumer into five essential parts.

IDEAL CUSTOMER BUILDER WORKSHEET

DEMOGRAPHICS

PSYCHOGRAPHICS

Consider age, gender, 
location, income, 
education level, and 
occupation. 

Dive into their values, be-
liefs, interests, hobbies, 
and lifestyle choices. Gain 
insights into their motiva-
tions, aspirations, and 
pain points to use your-
self.

Explore their interactions 
with your brand, such as 
frequency of purchases, 
loyalty, and engagement.

Identify the specific 
needs, desires, and chal-
lenges your ideal custo-
mer faces. How do you 
address their pain points?

Consider the impact of 
their social circles, family, 
friends, communities, in-
fluencers, and industry 
trends.
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